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U.S. employers face difficulty finding STEM
workers: study
Tue, Jul 1 2014

By Moriah Costa
WASHINGTON (Reuters)  U.S. companies are finding it difficult to find
skilled workers in science, technology, engineering and math, and need to
advertise longer to fill positions in socalled STEM fields, a study released
on Tuesday found.
STEM jobs that require a doctoral degree are advertised an average of 50
days, compared with 33 days for nonSTEM jobs, according to the
Brookings Institution. STEM jobs requiring a master's degree take an
average of 21 days to fill, compared with 11 days for nonSTEM jobs, while
for bachelors and associates degrees the difference is five and seven
days.
"Hiring difficulty is a serious problem for many employers seeking workers
with STEM skills," Jonathan Rothwell, an associate fellow at the Brookings
Metropolitan Policy Program, said in a statement.
The study looked at a database of 3.3 million advertisements across 52,000 companies in 2013 to determine how long jobs
in various occupations were vacant. It found that the more skills and education required, and the higher the pay, the longer
the job was advertised. Occupations requiring computer skills were advertised the longest, for an average of 40 to 71 days.
The regional unemployment rate has an impact on the duration of advertisements, the study found. Job openings in areas
with an unemployment rate below 3 percent were advertised for 16 days and were often for STEM occupations, while jobs in
areas with an unemployment rate of 10 percent or more were displayed for seven days.
(Reporting by Moriah Costa; Editing by Leslie Adler)
© Thomson Reuters 2014. All rights reserved. Users may download and print extracts of content from this website for their
own personal and noncommercial use only. Republication or redistribution of Thomson Reuters content, including by
framing or similar means, is expressly prohibited without the prior written consent of Thomson Reuters. Thomson Reuters
and its logo are registered trademarks or trademarks of the Thomson Reuters group of companies around the world.
Thomson Reuters journalists are subject to an Editorial Handbook which requires fair presentation and disclosure of relevant
interests.
This copy is for your personal, noncommercial use only. To order presentationready copies for distribution to colleagues,
clients or customers, use the Reprints tool at the top of any article or visit: www.reutersreprints.com.

http://www.reuters.com/assets/print?aid=USKBN0F634C20140701

1/1

